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Key Messages for

Audience Segmentation
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Key Messages for

Audience Segmentation
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m Key Messages for
Audience Segmentation

05 Small Business & Startups
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Communication

Strategy &
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Communication
Strategy &
Tone of Voice
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Communication Strategy
& Tone of Voice
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Challenging the ego and competitive self to create the FOMO of missing
out being in the legacy of the Netaj success community. As Netaj is not
a place for the average people. It is the place for the Passionate, the smart,
the innovator, and the SUCCESSFUL only.

Like bring in a VIP club. Only few can enter, but EVERYONE wants to know
what it feels like to be there.
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Pre-Launch
Awareness
Campaign

Timeline: 6 Weeks Plan

Objective: Brand Awareness & Engagement
Communication Channels:

-Social Platforms
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(Instagram | Facebook | Linked In | X)

-Offline Marketing
(Billboards, Flyers, Posters, events....)
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Opening Soon

Pre-Launching Posts
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Awareness Posters
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Awareness Posters
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Awareness Posters

Message:
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These posters celebrate the cultural
heritage of Irag by highlighting iconic
architecture that reflects the nation’s
history and identity.

While these structures stand as symbols
of greatness, they were not built
alone—they required planning, teamwork,
and a shared vision, much like any
ambitious project.

This message extends to the Netaj Co-
working Building, inviting viewers to see it
as a space for collaboration & innovation.
With the call to action, “Make the effort,
build history too,” the posters remind us
that remarkable achievements are always
a product of collective dedication and
purpose.




FREE
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TO DOWNLOAD FROM NETAJ'S WEBSITE
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FREE WALLPAPERS

TO DOWNLOAD FROM NETAJ'S WEBSITE

|2 ol ala,

c
AH-LA-M ( NOUN) Ph”l




FREE WALLPAPERS

TO DOWNLOAD FROM NETAJ'S WEBSITE




FREE WALLPAPERS

TO DOWNLOAD FROM NETAJ'S WEBSITE







