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From our earliest memories, the month of Ramadan has
evoked a sense of nostalgia and warmth, Overwhelming
usinitsrich traditions and cherished rituals. For us,
Ramadan embodies cherished moments of family
reunions, gatherings with friends, indulging in
delectable cuisines, and refreshing Ramadan beverages,
all amidst the enchanting spiritual ambiance.

At GLC, previous Ramadan campaigns were carefully designed to
capture these sentiments, weaving together narratives of bygone
eras, stirring emotions, and invoking cherished memories. The
approach hinges on a vibrant palette of colors, designed to foster a
sense of connection and community. Through engaging initiatives
such as weekly competitions, GLC strives to foster a sense of
camaraderie and friendly competition, thereby fostering a deep
sense of engagement and excitement among their audience.
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After meticulous consideration, we've
crafted a concept that builds upon the
successes of previous years while
introducing fresh perspectives and
Innovative approaches. So, what's in store?

Our concept seamlessly intertwines the
essence of Ramadan with the rich
tapestry of Egyptian culture, aligning
perfectly with the ethos of your brand
and the aspirations of your target
audience. Through trendy storytelling
technigues and a youthful flair, we aim
to captivate and engage, fostering a
deeper connection with your audience.
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In crafting the taglines, we delved into the
rich tapestry of Ramadan's traditions,
where captivating stories have been
passed down through generations. From
childhood stories to cherished moments
shared over radio waves, these narratives
have woven themselves into the fabric of
our lives. Thus, our taglines were born,
each infused with the essence of
"Hawadit," reflecting the never-ending
stream of stories that define Ramadan.

In the first tagline" ylg—I &ills ciidlga "
we used the expression “full of colors’
because each of the eight stories includes
distinct colors specific to Ramadan
landmarks and manifestations. It also
reflects fundamentally and directly on the

GLC color trends in 2024. Meanwhile,
In the second tagline,yiugiiilo cualga
we invite audience to embark on a
journey where stories unfurl endlessly,
oromising new discoveries with each
turn of the page.

These taglines serve as a bridge
between tradition and innovation,
capturing the spirit of Ramadan
while aligning seamlessly with
GLC's forward-thinking approach.
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2024 is the year of action and reverie!
Our efforts have been directed towards
the seamless integration of your four
designhated sections -"Generation Chroma,
Raw Nature, Intense, and A Mysterious
Journey" - into the overarching narrative of
our Ramadan campaign. We carefully
selected colors inspired by iconic elements
such as the fanos, nuts, Yamish,
Khayamiya, and Iftar Cannon to create a
Cohesive visual tapestry.

1-Each story has its own unique colors,
expressing its essence and reflecting
current trends. Generation Z has no
idea what a fanos is, thus with the
story of the fanos, we tried to use the
colors of the Generation Chroma to
connect something original, traditional,
that expresses our Egyptian identity in
Ramadan to the younger generation.

2-For the story of Yamish, nuts, and
spices, we chose “Raw Nature” colors
with sustainable shades, such as
mid-tones, earth colors, and water.
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3-For the Intense section, we used
chromatic colors, especially pure
red colors, in the family and
gatherings story. Red triggers us to
act, it evokes emotions and unites
us all as humans.

4~ astly, the"Mysterious Journey" section
was best suited to the story of
Al-Khayamiya and the Iftar Cannon,
as they contain interesting details
that no one knows about.
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The calligraphy blends Naskh and Reqgaa styles, specially
handcrafted from scratch. It is similar to painting with a brush,
capturing the soul of the brand.
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This Ramadan, let your creativity bloom with
the expressive energy of textured brushstrokes.
Just like the vibrant hues and intricate patterns
adorning the streets, embrace the unique
character of brushed textures to bring your
artistic vision to life. Brushed textures add depth
and dimension, imbuing your artwork with a
handcrafted charm that resonates with the
spirit of Ramadan. So, this season, delve into the
world of textured brushes and let your creativity
flourish, painting a masterpiece that reflects the
beauty and joy of the holy month.
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Collage art, with its playful mix of textures and
unexpected pairings, offers a captivating canvas for
commercial communication. Imagine a campaign
where vibrant Ramadan imagery collides with modern
trends, sparking curiosity and fostering deeper audience
connections. This versatile technique allows brands to
weave captivating narratives and evoke emotions,
leaving a lasting impression during the holy month.
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https://drive.google.com/file/d/1tCngQ1kwsf0oT4aK8y-QC0wbCVGP7LHt/view?usp=drive_link
https://drive.google.com/drive/folders/161R12hyv9UGux1Sx8UCiOOX933qj2DqN?usp=sharing
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Thank You

Client: GLC





