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RAINBOW PERFUME IDENTITY
PROJECT.

At the genesis of the project, a dedicated creative team united to explore the essence and values of
the RAINBOW brand. Drawing inspiration from its spirit, the team set out to craft a fragrance identity
that would captivate customers and resonate with the brand’s ethos

With the vision set In motion, the design team meticulously curated the visual elements that would
define the identity of RAINBOW perfumes. Through a careful selection of colours, lines, and shapes,
the team sought to strike a harmonious balance between elegance, modernity, and luxury. Each

element was thoughtfully chosen to embody the essence of RAINBOW, ensuring a cohesive and
captivating visual representation






To elevate the creative process to new heights, CGl imagery became a pivotal tool in the
pre-production and visualisation stages. Through the seamless integration of CGl techno
was able to bring the envisioned concept to life with unparalleled precision and detail. Th
approach not only enhanced the quality of the final product but also provided invaluable |

throughout the design journey
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We are thrilled to share this incredible story and fragrances with the world, and we hope you enjoy the
RAINBOW experience and feel the beauty and luxury in every aroma
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End of project
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