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Giddam campaign and comprehensive 
guidelines emerged as a powerful brand 
for the Saudi national football team, 
creating a unifying identity under a tight 
deadline. 

It became a response to Qatar's World Cup call, "hayya," 
symbolizing progress and a collective commitment to victory. 
The logo was crafted to capture this spirit—bold, dynamic, and 
positive. The "Giddam Falcon," inspired by the Saudi national 
team's nickname, was designed to embrace Saudi cultural 
symbols, representing the nation's heritage being brought forth 
on a global stage.  

The visual language, inspired by the national team's jersey, 
established a connection without infringing on their brand. A 
custom display typeface was designed to embody the 
"GIDDAM spirit," rounding out a suite of visual elements that 
adhered to our flexible yet cohesive guidelines. 



We introduced "Giddam" a name that 
resonates on multiple levels. It's a 
ubiquitous Saudi term that translates to 
"let's go," "never back down" and carries a 
plethora of positive connotations.

The name "Giddam" encapsulated the spirit of moving forward 
and collective determination, resonating deeply with the Saudi 
populace. The logo and the "Giddam Falcon" symbol became 
beacons of Saudi culture and pride, while the campaign's visual 
language perfectly complemented the national team's identity.  

The campaign's success was evident not only in the 
widespread adoption and recognition across the nation but 
also in its continued use beyond the World Cup, signaling a new 
era of Saudi sporting identity and unity.



Industry Context
The FIFA World Cup is not 
just a global sporting event; 
it's a vibrant showcase of 
national pride, where the 
beautiful game of football 
becomes a lens through 
which a nation's culture and 
identity are amplified on the 
world stage. Every four years, 
nations come together in a 
celebration that transcends 
the sport itself, creating a 
tapestry of cultural narratives 
and shared passions. 

In this context, the Saudi 
national football team's 
presence at the World Cup is 
more than a competition—it's 
an opportunity for Saudi 
Arabia to present its love for 
the game, its unique culture, 
and its dynamic identity. 



Challenges
Gene Branding was approached by the Ministry of Sports and 
the Saudi Football Federation at the eleventh hour to create a 
unified identity for the Saudi national football team's support 
campaign. The request came at the eleventh hour—just one 
month before the games. The challenge was twofold: to 
establish an identity that could be easily adopted by various 
campaign teams and resonate across both private and public 
sectors, and to ensure this identity harmonized with the Saudi 
Football team's ethos without infringing on their existing visual 
assets. 



Strategy
Our strategy was rooted in 
defining a brand platform that 
embodied traits such as 
enthusiasm, sportiness, 
optimism, challenge, 
confidence, and dynamism.  

We aimed for a name that 
would not only serve as the 
campaign's logo but also act 
as a rallying cry. It needed to 
be unmistakably Saudi, 
simple, bilingual, and carry an 
inspiring, forward-moving 
message. 

For the identity system, we 
sought simplicity for universal 
application, yet enough 
flexibility to spark creativity. 





In this behind-the-scenes 
video, we’re sharing the 
journey of the "Giddam" 
project 

from early brainstorming for 
the logo and identity to the 
final execution. You’ll see 
how our team tackled tight 
deadlines, overcame 
challenges, and collaborated 
to bring this brand to life in a 
way that truly stands out. 

Click to watch video 
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https://vimeo.com/1025053208?share=copy
https://vimeo.com/1025053208?share=copy


Click to watch videoClick to watch video

https://www.instagram.com/reel/CllgJ4lowiF/?utm_source=ig_web_copy_link&igshid=MTdlMjRlYjZlMQ==
https://www.youtube.com/watch?v=KbMYZk2J4aE
https://www.youtube.com/watch?v=KbMYZk2J4aE&t=4s
https://www.youtube.com/watch?v=KbMYZk2J4aE
















The “Giddam” font was 
inspired by the logo to 
convey a distinctive and 
special character for the 
brand. It is a single weight 
font that includes all basic 
Arabic and Latin characters 
as well as Arabic numbers 
and punctuation marks. 

We have also included the 
cultural icons as custom 
symbols part of the font for 
easy access and usability for 
every one dealing with the 
guidelines.

Click to watch more on the font

https://www.instagram.com/p/CkvA1GVoGRj/?utm_source=ig_web_copy_link&igshid=MTdlMjRlYjZlMQ==




Results
The extensive and 
comprehensive identity 
system and guidelines were a 
huge success and made the 
job of all campaign teams 
easier and swifter. It it was the 
bedrock of the huge success 
the campaign made in social 
media and PR that won 
multiple communication 
awards. It also made “the 
biggest fan zone for any world 
cup team ever”; the Saudi 
House’ a huge success and 
an experince Qatar 2022 
world cup fans will never 
forget.  

The "Giddam" campaign 
became a unifying force for 
Saudi football fans, turning the 

word into a hallmark of the 
Saudi team's impressive 
performance at the Qatar 
2022 World Cup. Its success 
has transcended its initial 
purpose, with "Giddam" now 
being embraced for all 
national Saudi sports 
engagements, becoming a 
lasting emblem of national 
pride and sporting excellence. 

Click to watch the video Link to awards entry the social media agency won
Link to awards won by other agencies 

https://www.youtube.com/watch?v=S1QkTCfK4us
https://vimeo.com/894449059
https://shortyawards.com/15th/giddam-never-retreat
https://www.behance.net/gallery/165251355/Giddam-Saudi-National-Team-Qatar-World-Cup-2022?tracking_source=search_projects%7Cgiddam&l=4
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