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0.1

Introduction

Tawa has fresh baked goods, with their original recipe, and multiple
varieties of pastries and sweets are gathered. It also includes a
chocolate production laboratory, so that all options are in one place
and one quality.

The bakery offers fresh baked goods that are baked daily from the
finest materials and ingredients with international recipes and
kitchens to provide baked goods in a variety of shapes and tastes.
The chocolate factory also offers local and packaged products.
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0.2 Brand Attributes Tawa | Creative Direction

Brand attributes help us establish a character and personality, which

provides us the power to design a coherent brand and assist you
create a consistent brand.
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0.3

SERB

Moodboard | Material & Techniques

- UV
- Gold Folil
- Emboss Elements
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1.0

The Logo
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1.1

SERB

The Logo | Logo Lockups

tawa

Logo Variations
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1.1 The Logo | Logo Lockups Tawa | Packaging
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Logo Variations
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SERSB

The Logo | Logo Lockups
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2.0

Visual Toolkit

2.1 Color Palette
2.2 Typography
2.3 Visual Element
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2.1 Visual Toolkit | Color Palette dawa | Packaging

Merino Dark Sand Woody Brown Rifle Green




2.2

Visual Toolkit | Typography
Arabic Typography

LAMA Sans is used across
Arabic dialects, only ever use
LAMASanstoretainaconsistent
voiceacrossallcommunications.

Cuan A
— Large headlines

—'Subheaders

— Pull quotes
— Bodytext

hwg hAa
— Highlighting text

e hAa
— Highlighting text
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Visual Toolkit | Typography Tawa | Packaging
Latin Typography

GOTHAM is used across Latin
dialects, only ever use GOTHAM to
retain a consistent voice across all

communications & GOTHAM for

| 2.1
secondary content. °

o o ’
- Large headlines ‘ | | I

Light

Regular

- Main headers
- Display text
- Bodytext

Medium
- Subheaders

Bold

- Highlighting text

Authenticity & Luxury

Premium
Chocolates



2.3

Visual Element

Inspiring from Tawa icon and symbolising it in to a visual element, used
In multiple applications and different ways.

Tawa | Packaging

15



2.3

Visual Element

Inspiring from Tawa icon and symbolising it in to a visual element, used
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2.3

SERB

Visual Element

Inspiring from Tawa icon and symbolising it in to a visual element, used
In multiple applications and different ways.
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2.3

SERSB

Visual Element
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3.0

Tawa Packaging

3.1 Hard Box

3.2 Soft Box

3.3 Bags

3.4 Packaging insight-board
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3.1

Packaging | Material & Texture

Tawa | Packaging
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Packaging | Hard box Tawa | Packaging

&

COFFEE CHOCOLATE COFFEE CHOCOLATE

LOREM IPSUM DOLOR SIT AMET,

CONSECTETUER ADIPISCING ELIT, SED DIAM LOREM IPSUM DOLOR SIT AMET
CONSECTETUER ADIPISCING ELIT, SED DIAM

COFFEE CHOCOLATE

COFFEE CHOCOLATE

LOREM IPSUM DOLOR SIT AMET
CONSECTETUER ADIPISCING ELIT, SED
DIAM NONUMMY NIBH EUISMOD
TINCIDUNT UT LAOREET DOLORE MAGNA
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3.1

Packaging | Hard box

UV element on cover
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COFFEE CHOCOLATE COFFEE CHOCOLATE

LOREM IPSUM DOLOR SIT AMET,

CONSECTETUER ADIPISCING ELIT, SED DIAM LOREM IPSUM DOLOR SIT AMET
CONSECTETUER ADIPISCING ELIT, SED DIAM

Information
Layout

Option 1

Tawa | Packaging

Gold foil
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3.1

Packaging | Hard box Tawa | Packaging

Information Layout

Gold foil

% COFFEE CHOCOLATE
COFFEE CHOCOLATE

LOREM IPSUM DOLOR SIT AMET
CONSECTETUER ADIPISCING ELIT, SED
DIAM NONUMMY NIBH EUISMOD
TINCIDUNT UT LAOREET DOLORE MAGNA
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UV element on cover

Option 2

COFFEE CHOCOLATE

COFFEE CHOCOLATE

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUER ADIPISCING ELIT, SED
DIAM NONUMMY NIBH EUISMOD
TINCIDUNT UT LAOREET DOLORE MAGNA
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Option One
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3.1

Packaging | Hard box Option one

Tawa | Packaging
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Packaging | Hard box Option one Tawa | Packaging
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3.1

Packaging | Hard box Option one
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3.1

Packaging | Hard box Option one
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3.1

Packaging | Hard box Option one
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3.1

Packaging | Hard box Option one
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Option Two
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3.1

Packaging | Hard box Option two
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Packaging | Hard box Option two Tawa | Packaging




3.1

Packaging | Hard box Option two
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3.1

Packaging | Hard box Option two
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3.1

SERSB

Packaging | Hard box Option two
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3.1

Packaging | Hard box Option two
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3.2

Packaging | Soft box
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3.3

Packaging | Bags Option one

aWa

Since 1950

PACKAGE DESIGN
WAYS

SAVM

N91S3Qa I9VMIVd
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3.3

Packaging | Bags Option two

tawa

Since 1950

SAVM

N9IS3a 39VMIVd
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Packaging | Bags Option three Tawa | Packaging

SAVM
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Packaging | Bags Option three Tawa | Packaging 42
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Packaging Insights-board
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A Soap Story
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AVATILABLE
LDN & AMS
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