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Khan Mandi is a iraqi restaurant with
Yemeni employees. It was founded by two
people who believed in the need for the
charm of Yemeni civilization and its
legacy in the world of dishes to extend to
Mesopotamia, @ where the Yemeni
experience extends to everyone with all
its deep feelings, visual form, and, most
importantly, its ingredients and taste. Let
the Khan be greater than just a Khan, let
it be Khan Mandi, the place where all the
characteristics of the East meet and the
authentic taste of the Mandi dish coming
from the fragrant past, traveling for
generations and generations to settle in
our hands as an authentic dish, it is the
Mandi dish from Khan Mandi.
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Around 1000 BC, Bilqgis, the Queen of
Sheba, is said to have ruled the
Kingdom of Marib in Yemen. Her legend
is also told in Ethiopia, across the Red
Sea. Interestingly, it is mentioned in the
scriptures that the land was blessed
with a variety of spices that were
endowed by the queen to the kings, and
it was through these spices that the
mandi dish was born.
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Why Yemeni civilization
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logo structure

The symbol

is shaped to carry many connotations,
including the dew from which the name
Mandi originated in the southern city of
Hadramout, The name Mandi comes
from the word "nada" (the dew), which
refers to the "moisty" texture of the meat.

Manuscript
The inspiration for the manuscript came

from Al-extensive Manda's research into
the history of the Arabic language
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Logo colors

- R

4*0.12” e S Ao GM QL’> )[2«.9

¢91 éb )LS...“” U"S'L’ uS.o.a U9 PURCSWN|
449:U|9 dcws Lol L)‘9JU| QLML’ J.>|

Sailly Lol 6,5 olsl Jms
i dols @ loadiwl)

Multiple Khan Mandi logos, depending
on the background used. The logo cannot
be colored in any other color except for
the primary and secondary colors. There
are other colors such as gold and silver
for very special uses.



Logo shapes
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The circular logo will be used as the
primary in all communications, and
where this is not possible due to
space constraints, the secondary
horizontal logo will be used instead,
Or cursive in rare cases
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Logo's Marginal Area

- R

MO)WMEJMJ.)#OM
él oo dg> 3ddxadl doluwal ;U:>| ]

bles 9| (O J..al.&

To ensure that the logo appears as
clearly as possible, the area around
it should be free of any design
elements or patterns.
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The logo has many misapplications
that result in a fundamental flaw in
e, X its form and consistency. We look at

A the most important ones
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The logo has 6 correct places: in the
top, bottom, and four corners,
taking into account the marginal
space around it.
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Color inspiration
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The colors were chosen based on the
surroundings of the mandi dish's
creation. The desert colors, which he
was inspired by many gradations, in
addition to the dish itself and the
gradations of spices and meat,
formed a real identity indicating the
structure of the dish and the entire
Yemeni experience, and thus these
colors formed a real identity
indicating the structure of the dish
and the entire Yemeni experience.
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HEX #4e2f2e HEX #eccfad
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Primary colors are those that
represent the brand's true value and
reflect its vision and core truth. Any
use other than colors is a serious
mistake that detracts from the
mark's shape and distances it from
the perceived general concept.

RGB - 136 108 94 RGB - 111 49 50

HEX #886c5e HEX #6f3132



HEX #161515

HEX #fff8ea

HEX #be9e96

HEX #d45c4d

HEX #b38a69

HEX #a15f22
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Following the primary colors are
those secondary colors that
complement the primary colors'
concepts and unexplored aspects.
To provide the variety needed to
cover all aspects of brand
communication.
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There is a direct proportion
between the percentage of use of
primary colors and secondary
colors, with the primary colors
being highlighted as much as
possible.



Logo uses
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In the case of a colored
background, the logo must be used
as follows
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Headline

Subhead linel ———

Body copy

Subheadline 2

Captions

Folio

Aa

Light

Light Italic
Book
Book Italic
Medium
Bold

Headline goes
here over two or
three lines

Subheadline goes here and can
spread over two or three lines

Aa
Aa

Regular
Bold
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Headline

Subhead line 1

Body copy

Subheadline 2

Captions

Folio
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We chose the.... font for a variety of
reasons, the most important of which is
that it represents agreement and the
Arab spirit. Because it provides a form
and vision for the mark as well as an
attractive format, it uses a bold.. font in
the main and subheadings, and the usual
weight in regular writing of all kinds.
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w.. 5 e e A wc and vision for the mark as well as an
o attractive format, it uses a bold.. font in

the main and subheadings, and the usual
weight in regular writing of all kinds.
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The use of font colors
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The most important objective is to
ensure the text's clarity and readability
when used on colored or black-and-white
and white backgrounds. As a result,
different colors should be used than the
logo colors, and there should be enough
contrast between the texts and the
background






We are not exaggerating when we say
that photography is one of the most
important axes in the development of the
brand and its shape. Based on this
assumption, we saw the need to create
this section as a guide on the visual
composition, angles, and photographic
shape of the mark in a way that suits the
concept and the appealing visual format
that completes the painting piece by
piece and picture by picture. Final grade.
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the ornament

the Arches

WV

the plant

the plate
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Icons
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We spent a lot of time looking for forms
through which we could make patterns
and an icon that could stand on its own,
as we drew inspiration from these
symbols from many different sources,
including Yemeni civilization, the session
of the Mandi dish, and the dish itself, in
order to finally form an image Complete,
containing all the details of the brand
and its core value.
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We created the patterns based on a
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tl[lg‘rllig{ﬂ.t%{? @S ZOA@ vision and apprpach in which .ea'ch style
0L &2, represents a unique characteristic and

aspiration for the brand. It is not
permitted to prefer one style over
another, nor to change the sizes of the
icons that comprise the style. Dealing
with the styles should be done in
accordance with the guide, and they
should be used consistently across all
platforms and sites.
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Cropping
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Here are examples of correct and incorrect
uses of patterns
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Portrait Template
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The portrait layout template is displayed
opposite along with example design layout for

N b b guidance.
vs'%u pl a " o Always use the templates provided

doodl dy =il - st oo | ds ] - st as a starting point for creating further layouts.
Use the grid to ensure there
@khanmandi @khanmandi

is a balance between typography, image and/or
graphics. The size

and placement of both logo and type ensures
you begin with a good platform for a well
balanced layout. Layout templates can be
obtained via the Marketing Department.
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Portrait Template
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The portrait layout template (Digital) is
displayed opposite along with example design
layout for guidance.

Always use the templates provided

as a starting point for creating further layouts.
Use the grid to ensure there

is a balance between typography, image and/or
graphics. The size

and placement of both logo and type ensures
you begin with a good platform for a well
balanced layout. Layout templates can be
obtained via the Marketing Department.

@khanmandi
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Portrait Template
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The portrait layout template (Digital) is
displayed opposite along with example design
layout for guidance.

Always use the templates provided

as a starting point for creating further layouts.
Use the grid to ensure there

- is a balance between typography, image and/or
graphics. The size

and placement of both logo and type ensures
you begin with a good platform for a well
balanced layout. Layout templates can be
obtained via the Marketing Department.
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Portrait Template
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The portrait layout template (Digital) is
displayed opposite along with example design
layout for guidance.

LK ) a:;' vewl d ES' Always use the templates provided

. as a starting point for creating further layouts.
cuS Lo.i,g! Le.'i.j Jg"' Use the grid to ensure there

is a balance between typography, image and/or
graphics. The size

and placement of both logo and type ensures
you begin with a good platform for a well
balanced layout. Layout templates can be
obtained via the Marketing Department.

@khanmandi
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Portrait Template
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The portrait layout template (Digital) is
displayed opposite along with example design
layout for guidance.

6.\«-0.” &.9 ‘-o.a: Always use the templates provided

T, - as a starting point for creating further layouts.
'\#2”9 0% ..\.oJ|9 Use the grid to ensure there

is a balance between typography, image and/or
graphics. The size

and placement of both logo and type ensures
you begin with a good platform for a well
balanced layout. Layout templates can be
obtained via the Marketing Department.

@khanmandi @khanmandi
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Square Template
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The square layout template is displayed
opposite along with example design layout for
guidance.

@i Always use the templates provided

as a starting point for creating further layouts.
Use the grid to ensure there

is a balance between typography, image and/or
graphics. The size

and placement of both logo and type ensures
you begin with a good platform for a well
balanced layout. Layout templates can be
obtained via the Marketing Department.
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@khanmandi
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Square Template
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The square layout template is displayed
opposite along with example design layout for
guidance.

Always use the templates provided

as a starting point for creating further layouts.
Use the grid to ensure there

is a balance between typography, image and/or
graphics. The size

and placement of both logo and type ensures
you begin with a good platform for a well
balanced layout. Layout templates can be
obtained via the Marketing Department.
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The square layout template is displayed
opposite along with example design layout for
guidance.

@ Always use the templates provided

as a starting point for creating further layouts.
Use the grid to ensure there

is a balance between typography, image and/or
graphics. The size

and placement of both logo and type ensures
you begin with a good platform for a well
balanced layout. Layout templates can be
obtained via the Marketing Department.
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The landscape layout template is displayed
opposite along with example design layout for
guidance.

Always use the templates provided

as a starting point for creating further layouts.
Use the grid to ensure there

is a balance between typography, image and/or
graphics. The size

and placement of both logo and type ensures
you begin with a good platform for a well
balanced layout. Layout templates can be
obtained via the Marketing Department.
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Co-marketing (sponsorship)
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An example of co-marketing
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The Khan Mandi logo must be larger than the
other logos, and the rest must be %20 smaller
than the Khan logo, with all logos aligned with
Khan Mandi logo from the middle.

logo =il logo ,leidl
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Thank you all
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