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About The Brand

Karak & Chabati blend cultures … it drives its essence from the ancient history of  predecessors… it takes 

us back to the days of the ancestors in the high seas … sailing towards great India for trade.

 Bringing the best goods and recipes of food and drinks to Egypt .
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Karak & Chapati logo combines three elements: 

Karak & Chapati letter ing,  the tagl ine and the logo icon.  These elements should never be changed.  Po-

sit ion,  s ize,  and color,  a long with the spat ia l  and proport ional  relat ionships of Karak & Chapati logo 

elements,  are predetermined and should not be altered. 

Logo & Usage

The Typeface. It is intended to be used on 
lighter backgrounds and images in order to 

maintain legibility.

The Seperate Icon. It is 
intended to be used on 
lighter backgrounds and 

images in order to maintain 
legibility.

Another acceptable color option is to reverse the logo out to 
white on darker backgrounds and images.
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Black & Grayscale

Sometimes,  often due to production costs ,  only one color of ink is  avai lable and so the Logo must be repro-

duced using only one color.  In this  scenario,  the logo must be used fol lowing the convention of using a l ight 

color type on a dark background  or in a dark color type on a l ight background.   The logotype and the symbol 

must be c lear ly dist inguishable from the background color. 

You must honor theKarak & ChapatiLogo palette when possible ,  using black or white i f necessary.

100% black color 70% black color 100% white color
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Construction & Clearspace

Karak & Chapati  logo requires serperat ion from the other ele-

ments around it .  The space required on al l  s ides is  roughly eqiva-

lent to the letter width of the logo type. 

It  never should be less than that .  The logo must a lways f i t  into 

the c learspace area and can not be intervened by other graphical 

e lements which could hinder  legibi l i ty of the brand.

Please note that text or pictor ia l  f igures,  which have strong impact 

or impression,  should not be placed near the logo,  even though 

you keep the isolat ion area blank.
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03 -  BRAND COLOR

A comprehensive color palette has been devel-
oped to provide f lexibi l i ty whi le creat ing a uni-
f ied,  recognizable appearance across a l l  com-
municat ions.

The logo color palette includes specif icat ions 
for Pantone colors on coated stock (C)  and HKS 
on natural  paper (N) .

When reproduced using the four-color process 
(CMYK),  and when creat ing PowerPoint pres-
entat ions (RGB).

The palette a l lows the addit ion of secondary 
colors to enrich theKarak & Chapativisual  iden-
t ity as a whole.  L ighter t ints (up to 20 %) of 
these colors are a lso al lowed.

These colors are complementary to our off ic ia l 
colors ,  but are not recognizable identif iers  for 
our company.  Use the the “beige“ and “Orange” 
colors spar ingly.

7698 C
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Loew Next

ABCDEFGH IJKLM 
NOPQRSTUVWX YZ
abcdefghijklmnopqrstu-
vwxyz
1234567890
!”§$%&/()=?+*#

Aa
About the font
© 2021 Microsoft Corporation. All Rights Reserved.

The primary typeface
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The Sans

ABCDEFGHIJKLMNOPQRSTUVWX YZ
abcdefghi jklmnopqrstuvwxyz
1234567890
!”§$%&/()=?+*#

About the font
© 2018 Microsoft Corporation. All Rights Reserved. - Arabic - English Font

The secondary typeface

Aa
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Tpography & hierachy

Heading 1 /  Glober ,  36 pt  bold 

The quick brown fox
Heading 2 /  Glober,  28 pt  bold 

The quick brown fox
Heading 3 /  Glober,  22 pt  bold 

The quick brown fox
Heading 4 /  Lato,   12 pt  bold uppercase,  spacing 100 

THE QUICK BROWN FOX

Heading 5 /  Lato,  9 pt  bold uppercase,  spacing 200

T H E  Q U I C K  B R O W N  F O X
 

Body Copy Lato (8 pt  regular)
The quick brown fox

Rules

Size is the simplest way to create contrast 

between different typographic elements in 

your design. With 5 levels of typography, the 

font size generally starts out largest on top 

(level one; your most important information) 

and decreases in size as you move down the 

page.

Layout, for both print and screen, is one 

of the most important aspects of graphic 

design.

 This fonts should be used in allKarak 

& Chapaticommunications to project a 

consistent visual identity. This includes 

promotional materials, advertising, digital 

assets, and printed materials.

The font Lato is available in 10 weights. We 

use 3 of them. The regular, italic and bold 

versions.
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Icons are graphics that take up a smal l  amount of 
space and provide a quick,  intuit ive representat ion 
of an act ion,  status,  or funct ional i ty.  In order to 
ensure that icons retain their abi l i ty to communi-
cate c lear ly and succinct ly, i t ’s  important not to di-
lute the system by creat ing new versions or var ia-
t ions of the exist ing icon set . 

Icons are:
• Helpful  in adding visual  interest  and making a 
page more scannable.
• More and more commonplace as screens get 
smal ler and real  estate is  increasingly scarce.

Icons are not:
• Wholesale replacements for text .
• Appropriate for enlargement and use as i l lustra-
t ions.
• Used for more than one def ined representat ion.

17

K A R A K  &  C H A P A T I



06
. I

de
nt

it
y

18

K A R A K  &  C H A P A T I



19

K A R A K  &  C H A P A T I



20

K A R A K  &  C H A P A T I



21

K A R A K  &  C H A P A T I



22

K A R A K  &  C H A P A T I



23

K A R A K  &  C H A P A T I



24

K A R A K  &  C H A P A T I



25

K A R A K  &  C H A P A T I



26

K A R A K  &  C H A P A T I



27

K A R A K  &  C H A P A T I



28

K A R A K  &  C H A P A T I



29

K A R A K  &  C H A P A T I



30

K A R A K  &  C H A P A T I



31

K A R A K  &  C H A P A T I



32

K A R A K  &  C H A P A T I



33

K A R A K  &  C H A P A T I



34

K A R A K  &  C H A P A T I



35

K A R A K  &  C H A P A T I



36

K A R A K  &  C H A P A T I



37

K A R A K  &  C H A P A T I



38

K A R A K  &  C H A P A T I



39

K A R A K  &  C H A P A T I



40

K A R A K  &  C H A P A T I



41

K A R A K  &  C H A P A T I



42

K A R A K  &  C H A P A T I



43

K A R A K  &  C H A P A T I



44

K A R A K  &  C H A P A T I



45

K A R A K  &  C H A P A T I



46

K A R A K  &  C H A P A T I



47

K A R A K  &  C H A P A T I



48

K A R A K  &  C H A P A T I



49

K A R A K  &  C H A P A T I



50

K A R A K  &  C H A P A T I



51

K A R A K  &  C H A P A T I



52

K A R A K  &  C H A P A T I



53

K A R A K  &  C H A P A T I



54

K A R A K  &  C H A P A T I



55

K A R A K  &  C H A P A T I



56

K A R A K  &  C H A P A T I



57

K A R A K  &  C H A P A T I



58

K A R A K  &  C H A P A T I



59

K A R A K  &  C H A P A T I



60

K A R A K  &  C H A P A T I



61

K A R A K  &  C H A P A T I



62

K A R A K  &  C H A P A T I



63

K A R A K  &  C H A P A T I



64

K A R A K  &  C H A P A T I



65

K A R A K  &  C H A P A T I



66

K A R A K  &  C H A P A T I



67

K A R A K  &  C H A P A T I



68

K A R A K  &  C H A P A T I



69

K A R A K  &  C H A P A T I



70

K A R A K  &  C H A P A T I



71

K A R A K  &  C H A P A T I



72

K A R A K  &  C H A P A T I



73

K A R A K  &  C H A P A T I



74

K A R A K  &  C H A P A T I



75

K A R A K  &  C H A P A T I



www.samehelnahas.com


