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My Name Is Wissam Jaffan And
An Impact. | Have Been Worklngl b , And That Time, I
Takes To Create Designs That Stan. Out | rowc ed | arketplace
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My Approach To Design Is Centered Around A Strong Understanding Of My Cllents~ &f_- 1d Go _;I Belleve That Every Logo
And Visual Identity Should Tell A Story And Communicate The Essence Of The Brand """*:' -;"'-'?t"i- . Tt
With My Clients To Understand Their Values, Mission, And Target Audience, So That I n Cre f gns That Are Not Only
Visually Appeadling, But Also Meaningful And Effective. s ;_‘?" |

| Am Always Looking For New And Innovative Ways To Approach A Desigh Challenge, And | Arh 'Not' Afi‘aid To Take Risks In
Order To Create Something Truly Unique.

At 31 Years Old, | Have Already Worked With A Diverse Range Of Clients, From Startups To Established Businesses, And Have
Delivered Projects Ranging From Complete Visual Identity Overhauls To One-off Logo Designs. | Am Always Looking For New
Opportunities To Collaborate With Clients Who Share My Passion For Design And My Commitment To Creating Exceptional
Work.

ABOUT PROJECT

i Used The First Letter Of My Name (W) And The First Letter Of My Surname (J) And Combined Them In A Balanced And Simple
Geometric Way To Give A Sense Of Vitality, Strength, Stability And A Sense Of Creativity Because It Symbolizes
Interdependence And My Ability To Combine Different Elements In A Coherent Way.

The (WJ) Monogram Is Designed To Be Simple Yet Memorable The Two Letters Are Intertwined In A Way That Creates A Sense
Of Unity And Balance, While Also Forming A Dynamic And Eye-catching Pattern.

The Interlocking Letters In The Monogram Desigh Convey A Sense Of Unity And Harmony, While Also Symbolizing The Strong
Relationships | Build With My Clients.







LOGO ATTRIBUTES

| MODERN

| DYNAMIC

| HARMONIOUS

VERSATILE

PROFESSIONAL



AN
AN

N\

X

AN

Z

N\

N\

N\

N\

N\

N\

AN

N\

AN

AN

AN

--------------------------------*-------------------------------2--------------------------------

Ay

EEEEEEEEEEEEEEEEEsEEmEEnemnmnnnnnd

X

l--l-l--l-l--l-l--l-l-l-‘-l-l--l-l--l-l--l-l--l-l--l

(R AN ENERERERRRNRRNRRRERRERNERERNENDYDN] \

o

EEmmsssEEEssEEEEEssEEEEEsEEEEEs e

7

/
/
/
N\
N\
N\

/ N
/ AN
/ N\

llllllllllllllllllllllllllllllll\l

ADOONO000000N0000N000N00000000oMY

N\

B o

AN
AN
noooooooooo0oooooooody

F 1.618
GOLDEN RATIO



™
™

Nn

< ©.
™
gog
& O W
& @
L v W
X
@EE
o O T
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CMYK:34,0,0,0
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When Designing My Logo, | Carefully Considered The Colors That Would Accurately Represent My Brand And
Effectively Communicate My Message After Much Thought And Research, | Ultimately Chose Black And White For
SEVERAL REASONS.

Firstly, Black And White Are Classic Colors That Never Go Out Of Style. They Have Been Used In Design For
Centuries And Are Still Relevant Todaly.

Secondly, | Appreciate The Minimalistic Nature Of Black And White. A Simple, Clean Logo In Black And White Can
Be Powerful In Its Simplicity And Help Me Stand Out In A Cluttered Market.

| Believe That This Color Scheme Accurately Represents My Brand And Effectively Communicates My Message To
My Audience.
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Design Is A
Journey Of
Discovery

DEREK PARKER
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