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A good trademark is not about what one likes or dislikes; its about what works.



Inspired by Formula 1 and the logos of its 
drivers, we incorporated elements into our 
logo design.

We observed that many of these logos 
feature lettermarks and include race tracks.

With this insight, our concept centers 
around the race track and incorporates the 
initial letter of the company, ‘S’

Strategy
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Concept

Our logo concept is inspired by a race track, where we ingeniously formed the letter ‘S’ using a circular 
track as the foundation. This ‘S’ was carefully customized to mirror our company’s identity. A strategic 
cut in the middle of the track adds a touch of speed and precision to the design.

Moreover, we’ve chosen a modern sans-serif typeface within a lockup for our company name. This not 
only enhances brand clarity but also ensures memorability in our branding.

- Race track
- Letter S

- Modifying the track by cutting it to achieve a sharp and dynamic 
appearance, conveying a sense of speed and agility

- Connecting the track to 
for a continuous look.
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Variations
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Construction
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Typography
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Typography
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Color

“The brand colors have been thoughtfully chosen to mirror the passion for speed and the racing 
universe. Our primary color, ‘Racing Red’ from Pantone, symbolizes a direct link to the racing industry 
and honors Italy’s traditional racing color.

Our color palette also includes ‘Blue de France’ blue, inspired by France’s official racing color, and 
‘Yellow,’ drawing inspiration from both the world of Ferrari and the speed of lightning. Black and white 
pay homage to the iconic racing flag, while gray adds a hint of the German racing tradition.

These colors transcend mere aesthetics; they embody our dedication to accessibility, simplicity, and 
consistency across all our brand communications.”
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Color
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Tone & Voice

ENERRGETIC

EXCITINGG

FUUUUN

Our tone is charged with energy, just 
like the high-speed races on our track. 
We communicate with enthusiasm, 
reflecting the thrilling experiences that 
await our visitors.

Our voice is designed to spark 
excitement and anticipation. We use 
words and visuals that ignite the 
sense of adventure and the joy of 
competition, inviting everyone to be 
part of the excitement.

We are here to have fun! Our tone is 
light-hearted, and our voice radiates 
the spirit of enjoyment. We want every 
interaction with Super Fast Go-Kart to 
bring a smile and create memorable 
moments.
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Photography

PEOOPLE & PAS SIOONBOOLD & DRAMATIC ENERGGY & SPE ED

Our style places individuals 
at the forefront, capturing 
their diverse stories, energy, 
and dedication within 
the Super Fast Go-Kart 
community. This dynamic, 
bold imagery authentically 
reflects the human element 
and inclusivity that define us.

 Our photos have a bold and 
dramatic aesthetic. They 
feature deep contrasts and 
dark backgrounds to create 
a dynamic and intense 
atmosphere. This style 
captures the adrenaline and 
speed associated with our 
go-karting experiences.

The core of our photography 
style is capturing the essence 
of energy and speed. We 
emphasize dynamic shots 
that freeze high-speed action 
and exhilaration, ensuring 
that every image resonates 
with the excitement of Super 
Fast Go-Kart.
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SUPER FAST
IN ACTION
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